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Abstract: The aim of this paper is to explore Albanian social media discussion threads,

prioritizing the way women are portrayed. The development of social media discourse has
been empowered through the increasing influence of digital media, permeating all areas of
life recently. ‘Privacy is no longer a social norm’, and intentional abuse of media-derived
power has led to malicious intentions infiltrating online social media discourse, threatening
loyal and straightforward communication, and giving rise to denigration, negativity,

and dismay. Based on the current view of scholars in the field of language and digital
communication that text-based studies need to move forward by incorporating other modes
of communication and the fact that all human communication is, after all, multimodal,

we intend to bring examples to illustrate the choice of language and images by Albanians

in online social media in reaction to current popular events. The common thread that
unites all examples is related to the depiction of females, unfortunately, in discriminatory
statements, and gendered culpability. It is hoped that the paper will raise awareness about
such dominating problematic approaches toward females in Albania, as manifested in the
language used.
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Literature review on digital discourse

This paper aims to shed some light on the way females are currently portrayed
through discourse in social media in Albania, and, as such, contribute to
digital discourse analysis. In order to fulfill such aims, we start by building a
framework of recent insights for the analysis of digital discourse. We refer to
recent developments in this field, quoting relevant researchers and discourse
analysts who have made significant contributions in this respect. The analysis of
digital discourse interrelates technology, society and linguistic as well as non-
linguistic resources. As described by P. Garcés-Congejos Blitvich and P. Bou-
Franch, the field of digital discourse analysis, also labelled computer-mediated
discourse, new media sociolinguistics or language and digital communication,
can be discussed in terms of three waves:

1. The first wave was carried out in the 1990s and contained mainly
descriptive linguistic approaches;

2. The second wave was carried out in the 2000s and brought into the
picture socially-oriented language researchers concerned with linguistic
variability, social diversity, issues of identity, and community formation
and maintenance: a collection of studies more specifically concerned
with the study of digital social practices;

3. The third wave is currently taking into consideration issues of
‘translocality’ (the complex ways in which diverse local practices come
togetheringlobal spaces), ‘transmediality’ (how users transcend different
media and should move toward incorporating multimodal analyses of
the sociocultural practices of computer medicated communication), as
well as research to develop critical and ethical agendas, focusing on
ideologies about the media as enacted, challenged, and negotiated in
the digital world (Bou-Franch & Blitvich, 2019, p. 4).

We cannot look ahead in the development of digital discourse analysis
without looking back and acknowledging the work accomplished so far. The
contribution of the representatives from the first wave can be associated to
eminent researchers like Norman Fairclough, one of the pioneers of critical
discourse analysis and his work on discourse and social change (1992). The
primary focus of this wave was to understand the unique characteristics of
language use in digital environments, with emphasis on linguistic features and
structures specific to digital communication, study of interaction and social
norms in digital environments, using both qualitative and quantitative methods
to analyze digital discourse. Furthermore, researchers adopted descriptive
linguistic approaches and discussed medium-related patterns of language use
such as acronyms, abbreviations, message sequences, turn-taking, and so on.
Findings of research similar to the ones of Ferrara, Brunner and Whittemore
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(1991), Murray (1988), and Baron (1984) have made are mostly related to the
effects of such structural features on meaning construction.

The technological advancement in audio and video chat in addition to textual
communication has broadened research scopes of the second wave to include
identity, online community, and interaction management, among other things
(Garcia & Jacobs, 1998; Georgakopoulou, 1997; Herring, 2004c¢). Susan Herring
(2004a, 2004b, 2004c) stands out among the researchers of the second wave
with her contribution (in the study of online communities, gender and language
use in computer-mediated communication (CMC), as well as her studies about
the impact of technology on language and social interaction, expanding the
computer-mediated discourse analysis by including multi-semiotic analyses,
arguing that CMC needs to become highly interdisciplinary. Herring (2004a,
2004b, 2004c) focuses on three newer phenomena: communication on
interactive multimodal platforms, graphical communication and robot-mediated
communication. Another influential scholar of the second wave is James Paul
Gee who studied the relationship between language, identity, and social context
in digital communication (Gee, 2003, 2005). He has proposed a unified theory
of discourse analysis to study language, games, science and human action and
interaction in the real and imaginary worlds, stating that the common thread
between language and games is their multimodality and ultimate functionality
(Bou-Franch & Blitvich, 2019, p. 6). Other research aligned with the second
wave focused on the impact of technology on language use and communication
patterns, including the effects of digital communication on literacy, social
interaction, and language change (Baron, 1998) and on memes and their
interpretation (see Yus, 2016).

The third wave provides more consolidated research into the multimodal nature
of communication in the digital age, such as literary practices in digital contexts
(Barton, 2001), analysis of visual and multimodal texts in digital contexts (Kress
& van Leeuwen, 2001), the relationship between digital media and language
change, such as use of abbreviations, acronyms, and other online communication
forms (Crystal, 2008), issues of identity and face (Androutsopoulos, 2015; Tagg
& Seargeant, 2014; Vasquez, 2015a; Vasquez & China, 2019; Petroni, 2019; Maiz-
Arévalo, 2019), issues of language and media ideologies (Georgakopoulou &
Spiliotti, 2016; Jones, Chik & Hafner, 2015; Thurlow & Mroczek, 2011; Garcia-
Gomez, 2019; Sifianou & Bella, 2019; Blitvich, 2019). Due to the fact that the
present research reports on critical and qualitative studies, it is considered part
of the third wave of digital discourse studies.

Digitally mediated discourse analysis: tools and methods

As Norris (2004) has stated, all human communication is multimodal and such
a fact should not be neglected in digital genre analyses, otherwise it leads to
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partial accounts of communication (Bou-Franch, Blitvich, 2019, pp. 5-6). In
this part of the paper we bring some insights from current research that are of
significance for digital discourse analysis in general, and for our purposes in
analysing portrayal of females in Albanian online social media in particular.
We start by the general observation of the researchers R. H. Jones, A. Chik and
C. A. Hafner in Discourse and Digital Practices that interactive writing spaces
such as blogs and social network sites make possible the use of forms of social
interaction that are very different from those found in face-to-face conversation
and traditional written texts, thus, even analytical tools designed to examine
the ideological dimensions of discourse need to be adapted to contend with
discursive environments in which the loci of power are much more diffuse and
the instruments of ideological control and discipline are more subtle and complex
(Jones, Chik & Hafner, 2015, p. 1). Due to the wide range of social practices
associated with digitally mediated discourse and the rapid pace of introduction
of new technologies, it is quite challenging to provide a single framework to
cover the complex relationships between discourse and digital practices. In line
with the quoted researchers’ contribution, we enlist below some definitions that
are helpful for our study:

- digital practices — ‘assemblages’ of actions involving tools associated
with digital technologies, which have come to be recognised by specific
groups of people as ways of attaining particular social goals, enacting
particular social identities, and reproducing particular sets of social
relationships. Digital practices always transverse boundaries between the
physical and the virtual, and between technological systems and social
systems. (Jones, Chik & Hafner, 2015, p. 3);

- tools associated with digital technologies are not limited only to software
and websites, but also include hardware (physical objects) and semiotic
tools (such as conventional ways of talking or writing that have grown up
around digital media);

- discourse — the ways people build and manage their social worlds by
using various semiotic systems (Jones, Chik & Hafner, 2015, p. 4);

- discourse analysis — the study of the ways different ‘technologies of
entextualisation’ (including semiotic systems like languages, as well as
media like televisions and computers) affect the kinds of meanings people
can make in different situations, the kinds of actions they can perform,
the kinds of relationships they can form, and the kind of people they can
be (Jones, Chik & Hafner, 2015, p. 4). The same scholars argue that, in
order to engage in such a study, analysts of discourse usually pay attention
to four things: 1) fexts (how different technologies allow us to combine
semiotic elements to form socially recognisable texts that can be used to
perform different kinds of socially recognised actions), 2) contexts (social
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and material situations in which texts are constructed, exchanged and
appropriated), 3) actions and interactions (what people do with texts, what
they do with and to each other), and 4) power and ideology (how people
use texts to dominate and control others and to create certain ‘versions of
reality’) (Jones, Chik & Hafner, 2015, p. 4). Below we explain in detail
each of these elements.

1) Texts do not only mean texts in the traditional sense but also include written
and spoken conversations, videos, photographs, drawings, paintings, street
signs, websites, software interfaces, video games and any other aggregate of
semiotic elements that can function as a tool for people to take social action. As
all texts, digitally mediated texts are characterized by coherence and cohesion.
Furthermore, such texts may have a ‘tight’ texture or a ‘loose’ texture, with the
latter requiring active efforts on behalf of the readers to hold them together. Other
properties of digitally mediated texts are interdiscursivity and intertextuality,
depending on resources that surpass the purely linguistic ones. As Vasquez
(2015b) demonstrates, intertextuality with reference to digital practice is a
social process through which people not only create linkages between texts,
but also create relationships between themselves and other users of texts,
showing themselves to be competent members of particular communities
through using the conventions of intertextuality of those communities. Another
quality of digitally mediated texts is their dialogic character, with dialogism
being much more dynamic than it is in conventional written texts. One of the
most challenging features of digital texts is the fact that they are almost always
multimodal, consisting of rich combinations of semiotic modes like writing,
visual and sound (Jones, Chik & Hafner, 2015, pp. 5-8).

2) Digital technologies have complicated all aspects of confext: spatial and
temporal aspects of context have been altered by creating complex layering
of online and offline spaces, social contexts’ experience has been altered by
participation in synchronous and asynchronous social gatherings with different
configurations of participants, and the experience of ‘context of culture’ has
been altered by enabling new and complex global flows of cultural products
and ideas. Recontextualization and contextual integrity are thus concluded to
be among the defining features of digitally mediated discourse (Jones, Chik &
Hafner, 2015, pp. 8-10).

3) Researchers of digital media and the forms of discourse are currently
concerned about how the new technologies and the kinds of texts they result
in allowing people to do different things or to do old things in different ways.
The term affordances is used to refer to particular ways digital media make
certain kinds of actions possible, such as serving as complimentary between
technologies and users, a form of communication between designers and users
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of technologies. Digital technologies, however, like all cultural tools, are not
determinative of their use. When people use technologies and texts, they are
almost always acting with and/or on other people, not only online, but also in the
physical spaces in which these technologies are used. The kinds of interactivity
can be distinguished as the way technologies interact with humans, and, the way
technologies facilitate human-to-human interaction. The distinction, however,
is not always cut and dried. Another valuable point in this discussion about
interaction relates to technological tools and how they act to shape the way
people interact and the kinds of social relationships and social identities they
produce through interactions. Actions and interactions, researchers observe,
can serve as building blocks for social practices and for the formation and
maintenance of communities associated with social practices (Jones, Chik &
Hafner, 2015, pp. 10-13).

4) The last component of discourse analysis has to do with the way discourse
helps to construct ‘versions of reality’ or ideologies and certain relationships of
power between individuals and groups. Places where workings of power and
ideology can be observed are in the discourse that circulates through digital
media permeated by ideological agendas and biases, new opportunities for
peer-to-peer social networks or fandoms and celebrities, virtual worlds that
require premium membership that often come with consequences that users
may not be entirely aware of. Ideological assumptions and social relationships
are not just inscribed in texts, but often submerged in algorithms that operate
beneath the surface of texts and fundamentally affect the way we experience
the world. Another place discourse analysts can look for ideologies and power
relationships is in the ways digital technologies and practices are represented
in public discourse, with researchers reminding us that, despite the promises
that digital technologies will level the discursive playing field by putting into
the hands of ordinary people the power to create and broadcast texts, the rules
of the game are still set by a relatively small group of powerful players (Jones,
Chik & Hafner, 2015, pp. 13-15).

Having clarified the grounds upon which digitally mediated discourse analysis
stands, we turn our attention to the ‘methodological toolkit’ that is used to
describe the four levels of its evolution to the present date, as explained and
illustrated by S. C. Herring (2019, p. 27). We present below related issues and
used from the micro level to the macro level.

1. Issues at the level of structure are: orality, formality, efficiency,
expressivity, complexity, genre characteristics, etc.; whereas phenomena
include typography, orthography, morphology, syntax, discourse
schemata, formatting conventions, etc. Methods at the structural
level involve structural/descriptive linguistics, text analysis, corpus
linguistics and stylistics.
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2. Issues at the level of meaning raise questions such as: What is intended?
What is communicated? What is accomplished? Phenomena have to
do with meaning of words, utterances (speech acts), exchanges, etc.,
whereas methods of study involve semantics and pragmatics.

3. Issues at the level of interaction management relate to interactivity,
timing, coherence, repair, interaction as co-constructed, etc. Phenomena
studied are turns, sequences, exchanges, threads, etc., whereas methods
involve conversation analysis, ethnomethodology.

4. Issues at the level of social phenomena are: social dynamics, power,
influence, identity, community, cultural differences, etc., whereas
phenomena at this level include linguistic expressions of status, conflict,
negotiation, face management, play, discourse styles, etc. Methods of
study quoted by Herring at this level are interactional sociolinguistics,
critical discourse analysis, and ethnography of communication (2019,
p. 27).

Portrayal of females in Albanian online discourse: case study of
Facebook as social media

We agree with researchers Jones et. al. (2015) when they state that digital
technologies influence the ways in which people communicate greatly, establish
social interactions, and engage in discourse practices. Reading and writing
have become more like having a conversation, with readers being able to ‘write
back’ to writers, and writers shaping their texts in anticipation of an almost
immediate response for readers (Jones, Chik & Hafner, 2015, p. 7). In order
to fulfill the aims of our study, we have selected Facebook as a social media
and an Interactive Multimodal Platform (IMP). By definition, IMPs are digital
platforms on which two or more semiotic modes, typically, text plus audio,
video, and/or graphics, are available to support interactive human-to-human
communication (Herring, 2019, p. 42). Herring states that [PMs are characterized
by media coactivity, i.e. users engage in multiple activities involving different
semiotic modes on the same platform. Moreover, media coactivity, especially
in cases of synchronous communication, raises issues such as competition for
users’ attention and the effects of such competition on message production and
discourse processing (2019, p. 43). Moreover, as researchers have concluded,
Facebook clearly demonstrates multimodality (cf. Kress & van Leeuwen, 2001),
intertextuality and convergence (cf. Androutsopoulos, 2015), and mash-up (cf.
O’Reilly, 2007) — the coexistence of various formerly separate web spaces and
media in one single platform (Lee, 2011, p. 112).

As Thurlow and Mroczek (2011, p. xxvi) discuss, digital technologies are
inherently ideological regarding both “their political economies of access and
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control and ... their potential as mechanisms or resources for both normative and
resistive representations”. From such a perspective, we put forward our research
questions in order to witness the way women are portrayed in Facebook:

1. What is the common thread that unites portrayal of Albanian females
on Facebook? (context)

2. What is communicated and what is intended, based on the selected
examples? (action and interaction)

3. What kind of social phenomena are observed? (power and ideology)

We have navigated on Facebook for a period of three months, February, March
and April of year 2023 and have consistently followed posts of the most well-
known journalists and bloggers in Albanian in search of a common thread that
provides the context of all posts observed. Initially there were 225 posts under
consideration, which consisted of a combination of words and images, emoji,
memes, etc., i.e. multimodal texts. We have narrowed down the corpus of the
study, by selecting for the current study posts that revolve around the topic of
The International Women’s Day, 8" March, rather than posts related to women
in general. Such examples make up one third of our initial posts (i.e. a corpus
of 75 posts), with the majority of them posted by females in Albania (3/4, i.e.
56 posts) and others from males (1/4, i.e. 19 posts). They represent Albanian
celebrities in the field of media, arts, journalism, bloggers, etc. In Albania,
the 8" March is commonly mistaken for Mother’s Day, as some of the posts
will show. Also, as the posts will illustrate, there is a constant call for women
to fight not only for their rights, but for their life, primarily, which relates to
issues of violence and abuse towards women. Such posts do not only come
from females to females, but from males to females, and males to other males
as well. Thus, interaction is, mediated by technology, and there is also a call
for action, aiming at improvement of the perception of women in society. In
the remaining part of the paper, we will illustrate how issues of power and
ideology are presented in some of the Facebook posts, mainly grouped in three
main areas: discrimination gendered culpability, and women’s empowerment.
We emphasise the fact that the examples presented here are but a few from the
posts we have explored and analysed, but, due to space limitations, we aim to
illustrate the social phenomena, rather than bring a full comprehensive view of
all examples that we have found in Facebook posts.

Discrimination

We include in this category examples of posts in which discrimination is
conveyed through the use of derogatory terms that prevail among other lexical
devices. Language is a source of expressing power relations or abuse of power.
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As conferred by Monica Heller in “Media, the state and linguistic authority”,
‘language is a terrain for working through struggles over the regulation of
resources, that is, over how to organize ourselves and make that organization
legitimate in the eyes of involved social actors’ (2010, p. 277). Moreover,
language ... ‘provides the raw material for re-defining and re-imagining, for
opening up or closing down social relations, for debating legitimizing ideologies
and their authority. The media is a space where we can see these two threads
interweaving, and perhaps come to some new appreciation of how we call
ourselves into being’ (Heller, 2010, pp. 282-283). How are Albanian women
called into being, as far as Facebook posts about them are concerned?

We analyze here a post from Elma Doresi, a famous female director in Albania,
with frequent posts on social media, Facebook in particular.

MBREME KISHA FRIKE

This is her own image. In yellow it is written “Last night I was afraid”, whereas
above her covered mouth, we see a search engine with the clause “If a woman

99 <¢

searches for a job...” and the prompts that follow are: ““...she cheats on you”, ...
she is not a devoted mother”, ...she will give up on her family”. The last line,
in capital letters, sounds as an affirmation “If a woman searches for a job, she
shows self-esteem”. This post, as many others in our corpus, comes after a tragic
event that occurred at approximately the same time in Albania, portrayed on
news and social media: a man, after serving some time in prison, was released
and took revenge on his first and second wife, killing the second wife, raping
the sister-in-law, as well as committing many other brutal acts of violence.
Thus, the statement in yellow “Last night I was afraid” shows empathy toward
all women that are intimidated by such acts of violence within and beyond the
family circle. The expressions in white, on the other hand, tend to show the
discriminatory statements which most women face, purely because they want
to have a job and feel independent, as well as raise awareness about the fact that
women need to feel appreciated by others and by themselves. Since the posts on
social media are never conclusive in themselves, meaning that they can always
be completed by other comments, posts, and so on, we mention here some of
the comments that follow this post. Most comments use the inclusive ‘we’ in
statements such as: “We are all afraid”, “We should start educating people”, “We
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should invest in education”, “We are all guilty”, with the last comment made by
males. Such comments show more empathy as well as raised awareness about
the problems women face in Albania and that education is one of the first steps
to solve those problems.

70% of the posts on women on Facebook placed women in their traditional
domestic roles or, quite the contrary, tried to oppose such patriarchal mentality.
Meri Lika, legal audit and digital creator, with more that 3K followers on
Facebook, makes the following post on March 8™:

0931 @EM® N =l @

e Q Search

Posts About Videos Photos

O_J Like J tomment ) Message

Meri Lika
Mar 8 - &

JAM ANONIME!

Uné jam Meri, Rabija, Anxhela, Gabriela dhe
Elena. Jam Adelina, Mjaftimja apo Elba, jam
Ina, Suela, Liza apo Keti, jam Eva, Mira, Moza,
Zhani, Enerjeta, jam Alma por dhe Shpresa, jam
shumé e shumé mike té miat, por edhe gra qé
nuk i njoh e as nuk do t'i njohé kurré, uné jam
gruaja gé mé vrau njé burré.

Sot jam ¢do grua dhe néné gé né anonimatin
tim kam mbijetuar mijéra jeté, dhe mijéra té
tjera do té mbijetojé sa jeté mbi kété toké té
keté.

Mbijetova kur u murosa, edhe kur mé martuan
me zor, mbijetova edhe kur mé shitén si placké
apo kur mé shkémbyen me njé lopé, edhe kur
duhet t'i flisja burrit imzot.

0931 @ =M N =@

& Q search

Posts About Videos Photos

Mbijetova edhe kur mé guan né aksione, dhe
kur mé veshén si burré, dhe kur mé thané se
tradhétova, dhe kur mé internuan, mbijetova e
nuk u dorézova kurré.

Mbijetova dhe kur fémijén ma vrang, edhe kur
mé rrémbyen e me dhuné mé kthyen né
prostituté, mbijetova dhe kur kérkova liring,
edhe kur m'i hodhén duart né fyt.

Mbijetova edhe kur u béra nénég, edhe kur mé
braktisi im bir, mbijetova dhe kur mé dhunoi njé
burré, edhe kur té€ ndahesha prej tij kisha friké,
mbijetova edhe kur mé vrau me plumb a me
thiké.

Mbijetova dhe kur puna nuk m'u bé e lehté, dhe
kur mé paguanin shumé pak, dhe kur njé burré
paguhej mé shumé, e uné mbijetova prapé.

Mbijetova me té gjithé emrat e mi dhe do té
vazhdojé té mbijetojg, si anonime, por dhe me
mijéra emrat gé mé kané véng, se uné jam

GRUA, jam NENE.
Mbijetova edhe kur nuk kisha té drejté fjale,
dhe kur ma mbuluan fytyrén me shami, dhe kur ML 08.03.2023
pér mua vendosnin té tjeré edhe kur mé dhané
né doré kazmé e lopaté e mé detyronin té
brohorisja pér njé parti.

Q0% 112 43 comments + 1 share

ada | ke M) comment (M) Massane

The post is titled “T have no name” and it starts with the writer identifying with
all women who have been killed or abused in the last few years (their names are
mentioned) as well as those of other women that she does not know yet. “I am
the woman killed by a man” she states. All the other lines, after stating that the
writer personifies with every other woman who has survived in her anonymity,
start with “I survived...when I was petrified, when I was married against my
will, when [ was put on sale, when [ was exchanged for a cow, when [ had to obey
my husband, when I had no freedom to speak, when my face was covered, when
my decisions were made for me, when I was obliged to clap at party meetings,
when I was dressed up as a man, when I was interned, when my kid was killed,
when I was kidnapped and was forced to turn into a prostitute, when I asked
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for freedom but got suffocated, when I became a mother but was abandoned by
my own son, when [ was raped, when I felt afraid to ask for a divorce, when I
was killed, when I was slaughtered, when I was overloaded at work, when [ was
underpaid, when I received a lower payment than men, I survived...I survived
with all my names and I will keep on surviving even without a name tag, as well
as with the thousand names they have called me. I will survive, because I am
a WOMAN, I am a MOTHER.” Derogation in this post is related to women’s
value equated to that of a cow, reduced to the treatment of a prostitute, used to
support party meetings, dressed up as a man, paid much less than men, but she
was able to survive nonetheless. More emphasis is indicated by the typographic
convention of the use of capitals for WOMAN and MOTHER, contradicting
all negative associations related to women, surviving despite all that has been
done to them, stating that she will survive because she is a woman and a mother.
Thus the role of a mother and the identity as a woman is seen as a motif of
strength and a reason to move forward, so as not to give up to all difficulties
enlisted. Hence, the use of capitals for both these words, resonating also the
words ‘I HAVE NO NAME’ in the title, reminding us that it is not the name
of the woman in particular, but the woman and the mother in her that strive
for survival. Reactions are mostly ‘likes’, ‘hearts’ and ‘compassion’, whereas
in the comments again we notice the use of inclusive ‘we’ (We are together,
We are one), lines from psalms, the Bible, showing divine appreciation and
love of women, as well as highlighting the fact that the writer represents a free
voice that should not go unheard. There are also comments that post images
illustrating movements that support women’s day internationally. Others state
feelings of empathy: “You survived, we survived”, compassion “We wish for
more anonymous people who paint reality in all its colors”, as well as bring to
attention the fact that this is a day to protest and not to celebrate.

Gendered culpability

Related to the traditional roles assigned to women in
Albanian society, we have also found posts that were
opposed to previous posts that placed the guilt on
women, just because they were women and, as such, they
Mirmengies, mirdita; were the ones to be blamed. Such posts make up 80%

of our corpus of study (i.e. 60 posts). It is interesting to
---;Z';}Zt';‘ra;f:a’:‘ar observe that such posts, opposing gendered culpability,
Natyrisht fajin e ka are written by both females and males alike. We quote
TSR Tl here one post by Ema Andrea, a well-known actress and
director in Albania. She states: “Mirmengjes, mirdita,
mirmbrema.... Eshte masakruarnje tjeter grua! ‘Natyrisht
fajin e ka pas ajo!” ma kurseni” (Good morning, Good
afternoon, Good evening... Another woman has been
massacred! Spare me the oft-quoted ‘It must have been
her fault, of course!”).

mirmbrema....
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In this post, as in many others, we observe traces of irony, through which, she
brings to the foresight the fact that most Albanians would react to the news of a
woman being killed, raped, or abused by assuming “It must have been her fault”,
or, “She must have been guilty!”, thus, justifying unfairly violent or criminal
behavior by males. Comments in response to the post include statements like:
“We are an uncivilized country”, “Let the ones who put the blame on women
be cursed themselves” (posted by males) and “Strength is not shown before a
woman” (posted by females), an expression used quite often in Albanian to
oppose the common misconception of women as the ‘weakest sex’ and men as

‘the strong one’.

S EELT ne=ao  Further we have the post from Elma Doresi, which is

€ Qsearch titled Na fal GRUA! (WOMAN, Forgive us!).
Bthe  Ocommen > hae

A ~ These lines are posted on 8" March and, as the writer

W o5 says, she chooses to ‘celebrate’” Women’s Day with

Nafal GRUA ! a status on Facebook. Her lines in English ask for

forgiveness for each of the cases: “...When you asked

o o e o endnmepertime— for help, but you were told: ‘This too shall pass’;

i e e e nert P You went to the police, but your family said: Forgive

-Na fal ti g€ ndoshta i the mikes apo motrés se

2118 dhuronte pormore i ngige wqee. N1IM one more time; You complained to a friend or to

rreh, té do’

Nataltgendosna s epaakese @ SiSter but they told you: ‘The more he beats you,

e e rat==ke - the more he loves you’. Somebody saw you when he
S nerveshion o e was dragging you, but you overheard people saying:
ot smepeesenaeannser  “She must have done something to deserve it!” You
sty PSR (went to inform the authorities about the violence but

- Na fal ti gé heshtim kur ndeshemi me dhuné

duke u justifikuar se nuk éshté puné e jona. we attl‘lbuted lt tO yOLlI‘ pI‘OVOCElthC Outﬁt FOI‘glVe
urimi im setme shume se kur pircdonenz,  US fOT having wrongly stated that if a man is jealous,

jz&, éshté: Jeta ! . .
Sl i il o e s that means he loves you. Forgive us, we saw bruises
L S on your body, but we are still convinced you fell off

the stairs. Forgive us for being silent and using the

9

excuse: ‘None of our business’.
This post ends with wishing “Life” to all mothers, girls and women. As it can
be noticed, the post once more tries to debunk the myth that whatever kind
of violence is exerted upon women, it is their own fault. It also tries to raise
awareness by making everyone understand that it is us, not women, who are at
fault. It is really sad that on Women’s Day, instead of wishing health, prosperity
and achievements, all such wishes are put aside as more women are getting
killed, and thus, “Life” would be the greatest wish and gift awarded to them.
Again, we witness the use of capital letters for emphasis, as we observe in the
title ‘Forgive us, WOMAN”, as well as the use of the inclusive pronoun ‘we’
(in the objective case), implying shared feelings of guilt and responsibility. The
comments following the posts are emojis showing the icon of respect and a
bouquet of flowers, as well as a text that congratulates the writer for such lines
that show how close she is to the heart of each mother, sister and wife.
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Challenging society norms and advocating for gender equality
and women’s empowerment

We conclude our list of examples with some posts that challenge traditional
society norms in Albania and call for a new era of social empowerment of
women and advocate gender equality. One such post comes from /va Caushaj
Vaso, a lecturer and aesthetician. She is quite active on social media, with
frequent posts on current events.

1001 = @ NNE LD

Posts Reels
Iva Gaushaj Vaso
Mar7 - &
Kujtesgé
Nesér nuk éshté festa e nénés, por, e gruas!

wal Yale Joel | 1960 | Gloria Steinem

el

@ Arjola Zadrima
’ Mar8-Q

The women's day ...

Her post is a combination of text and image:
“Reminder: Tomorrow is not Mother’s Day but
Women’s Day” and a photo that follows below it.
This reminder is quite significant in Albanian setting
and culture as most people, as witnessed even by the
posts in our corpus and context of research, continue
to wish “Happy Mother’s Day” rather than “Happy
Women’s Day”, which might be due to the fact
that, during communism, this celebration shifted
attention from women to mothers, thus, restricting
female’s roles and responsibilities to motherhood.
However, the post mentioned attempts to set a
reminder, together with the image posted, as well as
with the comments that follow it, that it is not a day
to celebrate, but a day to protest, posted by men and
women alike.

Another such post, in similar lines, comes
from Arjola Zadrima, a famous poetess,
who also hosts a radio and television show,
and is followed by a significant number of
people on Facebook, posting poetry and
discussing sensitive issues.

This image posted by her is part of one protest on women’s rights and on the
poster we see that only two ‘yes’es equal another yes, implying that on any
other occasion, ‘no’ is enough to end it there. She accompanies this image with
the text: “N€ vendin tem nuk luftohet, por ¢do dité vriten gra. Cdo dité ka
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kroniké té zezé€, ¢do dité mbeten fémijé jetimé, ¢do dité abuzohen graté, ¢do
dit€ dhunohen graté. E ne ¢irrena pér liriné e fjalés, ne ¢irrena pér té drejtat e
grave, ne vdesim ¢do kohé nga pak né kéto rrethana. Né vendin tem vriten ¢do
dité gra e uné ende nuk e di me k& luftojmé.” (There is no war in Albania, yet,
women get killed every day. Every day women are abused, violated, and their
kids remain orphans. And we raise our voice for women’s rights, for freedom of
speech, yet, we die, bit by bit. In my country, women are killed every day, and I
still do not know who we are fighting against in this war.) This post tries to raise
awareness about the high degree of violence exerted upon women in Albania
and the consequences of such violence compared to the fatalities of a war. Yet,
there is no war, but a lot of women get killed and all of us die bit by bit.

Other posts, not included here due to limitations of space, point out that women
are not objects on display or on sale, they are not the property of their husbands
or partners, but, on the contrary, they symbolize continuity of life and love,
and should be cherished. More gratitude should be shown to women, this is a
theme that frequently resonates in posts that we have included in our research,
as well as gratitude to men who respect and support women in all their efforts.
We conclude our analysis of examples with the words of Sonila Mego, a well-
known journalist and lecturer in Albania: Without women, the world would be
a filthier place.

Concluding remarks and suggestions for future research

In the light of the current study, we would like to affirm the use of digital
technologies not only as an object of research but also as a research tool.
In concrete terms, the posts on Facebook as an online social media provide
interesting insights not only into the kind of data collected, but also into the
kind of identities and social phenomena that lie beyond the posts on Facebook.
They can help researchers of interdisciplinary studies explore versions of reality
and identities within those realities. The undeniable fact that posts on social
media possess multimodal nature and interrelate with previous or future posts
or comments calls for more contemporary research tools and current waves of
research within online discourse and ultimately prove that exclusively linguistic
methods are insufficient to address all kinds of phenomena that are related to
digitally mediated discourse.

With special reference to the examples of the posts treated in this paper, we
conclude that, based on the corpus of study, the language used, together with
some other audiovisual elements that characterize online discourse on social
media, the image of Albanian women suffers from its description in derogatory
terms and gendered culpability. However, we do observe real attempts to
challenge such attitudes through posts by males and females alike that tend to
express empathy and raise awareness about the value of women in our society.
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Comments in response to posts are also interesting to be studied linguistically
and pragmatically as they include examples of inclusive ‘we’, use of capital
letters for emphasis, traces of irony, impoliteness, etc., that can be explored in
other papers in the future.
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